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“Producing good opportunities!”



Team Introduction

Hi, we are Maria and Adriana. 
Our team is experienced in using all types of 
technology. We are able to create a plan with steps 
on how to increase viewership and interactions on 
social media.
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➢ Communication 
➢ Flexibility
➢ Leadership
➢ Problem-Solving

Our soft skills: ➢ Bilingual
➢ Photoshop
➢ Accounting
➢ Marketing

Our hard skills:



Central Coast Goodwill Workforce Development 

Problem: 
Want to increase viability in across 

social media 
Increase engagement & awareness

Brand itself as a workforce expert in 
Monterey & Santa Cruz counties 

Help individuals find jobs & better 
careers (post pandemic) 

Support individuals with their updated 
skills
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“Not Charity, but a Chance”
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Central Coast Goodwill Workforce Development 

What do they do? 
Goodwill is not only a “thrift store”, but they are a workforce where 
they help individuals use their skills to find better jobs. Goodwill 
supports these individuals throughout the whole process. 

TikTok: 6 followers

Instagram: 605 followers

Twitter: 8 followers

Facebook: 2617 likes on their 
page

Sponsors:  Addams Family 2 (movie)



Target Market Analysis

Target Market(s) our campaign will 
attract/ speak to?

- We will attract women, students, and 
people entering the workforce. 

Region & Total Target Market(s) in Region
- Cities in Southern California, customers 

can find goodwill locations locally

Describe the customer this campaign is 
targeting

- highschool/college students (18-24 
years old)

- Women entering/reentering the 
workfield 

- Veterans 
- Minority adults 37+

Buying patterns / social media use of 
target customers?

- The people buying would be 
thrifters and those who prefer to 
purchase at eco-friendly shops. 



New Campaign Theme & Slogan

“Producing good opportunities!”

The logo is about reaching out and giving 
help. Slogan informs the reader who are 
searching for help that GoodWill is there. 
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New Campaign Theme & Slogan

Campaign Goals / KPI

- Increase in social media followers / likes / shares

- Increase enrollment persons using goodwill services who engage 
with marketing/social media 



Logo full color Logo black and white Logo variation 1 Logo variation 2

Facebook Icon Instagram Icon Google Icon Twitter Icon

Hex color 1
RGB
CMYK

Hex color 2
RGB
CMYK

Hex color 3
RGB
CMYK

Hex color 4
RGB
CMYK

Primary Font Name
CAPITAL view
lowercase view

Secondary Font Name
CAPITAL view
lowercase view

Pattern/Inspiration 1 Pattern/Inspiration 2 Pattern/Inspiration 3 Pattern/Inspiration 4



Proposed poster



FRONT OF TRIFOLD



bACK OF TRIFOLD

Instagram: coastgoodwill
Facebook: Goodwill Central 
Coast
Twitter: @GoodwillCoast
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Twitter
Projected likes: 10

Projected shares: 5

December Social Media Post

Projected comments/engagement: 2

Total projected followers: 9

Mockup of Monthly Twitter Post
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Projected likes: 31

Projected shares: 11

Projected comments/engagement: 8

Total projected followers: 9

January Social Media Post

Twitter

Mockup of Monthly Twitter Post
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Projected likes: 38

Projected shares: 22

Projected comments/engagement: 19

Total projected followers: 10

Twitter
February Social Media Post

Mockup of Monthly Twitter Post
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Projected likes: 25

Projected shares: 19

Projected comments/engagement: 8

Total projected followers: 11

Twitter
March Social Media Post

Mockup of Monthly Twitter Post

® 
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Projected likes: 43

Projected shares: 21

Projected comments/engagement: 37

Total projected followers: 13

Twitter
April Social Media Post

Mockup of Monthly Twitter Post
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Projected likes: 54

Projected shares: 40

Projected comments/engagement: 19

Total projected followers: 14

Twitter
May Social Media Post

Mockup of Monthly Twitter Post



18

Projected likes: 51

Projected shares: 43

Projected comments/engagement: 31

Total projected followers: 15

Twitter
June Social Media Post

Mockup of Monthly Twitter Post

9:03AM     June 12, 2022
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Projected likes: 47

Projected shares: 54

Projected comments/engagement: 60

Total projected followers: 15

Twitter
July Social Media Post

Mockup of Monthly Twitter Post

2:30 PM     July 18, 2022
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Projected likes: 45

Projected shares: 30

Projected comments/engagement: 57

Total projected followers: 17

Twitter
August Social Media Post

Mockup of Monthly Twitter Post

1:30 PM     Aug 20, 2022
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Projected likes: 50

Projected shares: 43

Projected comments/engagement: 48

Total projected followers: 22

Twitter
September Social Media Post

Mockup of Monthly Twitter Post
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Projected likes: 54

Projected shares: 33

Projected comments/engagement: 54

Total projected followers: 29

Twitter
October Social Media Post

Mockup of Monthly Twitter Post
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Projected likes: 58

Projected shares: 55

Projected comments/engagement: 37

Total projected followers: 34

Twitter
November Social Media Post

Mockup of Monthly Twitter Post

 12:00 PM     Nov 1, 2022



Projected Campaign Social Media Engagement

Campaign 
Projections

Dec Jan Feb March April May June July August Sept Oct Nov Totals

Likes 10 31 38 25 43 54 51 47 45 50 54 58 550

Shares 5 11 22 19 21 40 43 54 30 43 33 55 389

Comments 2 8 19 8 37 19 31 60 57 48 54 37 385

Followers 9 9 10 11 13 14 15 15 17 22 29 34 400
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Mockup of a Facebook post
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Mockup of an Instagram post
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Mockup of a Twitter post
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Promotional Item: pen

Vendor: vistaprint
Item: Engraved Pen
Colors/ Description: Ocean blue, metallic, laser engraved, black ink, ball point

$3.29 / unit
Shipping&Handling: $11.99
Required quantity: 200
Total Cost 200 of this item: $658.00
We chose this item because it is practical, people would carry this useful 
tool with them everywhere. 
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Promotional Item: water bottle

Vendor: 4imprint
Item: Perth Stainless Bottle - 24oz.
Item Number: #155705
Colors/ Description: Blue, stainless steel cap and base,
screw-on lid features a rubber tether that doubles as a carrying loop

$5.96 / unit
Shipping&Handling: $11.99
Art Setup Fee: $55
Required quantity: 200
Total Cost 200 of this item: $1247
We chose this item because it is practical, people would carry this useful 
tool with them everywhere. 
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New CAmpaign Commercial 

https://docs.google.com/file/d/1J2V3PC6uSZF9_NzXCBedgXst3MzN98hZ/preview
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New CAmpaign Logo & Slogan

“Producing good opportunities!”

Reasons our team believes this new campaign will succeed:
- Cause we are cool 
- Social media marketing skills 
- Offer valuable skills 
- Optimize our strategy to reach our KPI goals



The End
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Narrated Presentation Slides

File link: Presenting the Goodwill campaign slides

https://docs.google.com/file/d/151htulIzFF0gimftVcZc8CzzkJf5H8dk/preview
https://drive.google.com/file/d/151htulIzFF0gimftVcZc8CzzkJf5H8dk/view?usp=sharing

